18 MEN’S: FIRST LOOK BENNZRER-DiE

Going Rogue

Classic men’s outerwear provides the basis for a new footwear collection launching this fall. << By Jocelyn Anderson
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Rugged is the word at Rogue.

The New York-based men’s brand, primar-
ily known for its masculine outerwear, will
introduce footwear this fall. The seven
styles are heavy on boots with military and
motorcycle influences, but also include
brogues and laceups. Retailing for $225 to
$395, the shoes are made of washed leath-
ers and suedes in Portugal.

Designer Jimmy Reilly said that though
the men’s market is hot right now, he
decided to start the line because he still
didn’t see a big range in footwear. “There’s
not a lot of variety out there,” he said. “The
men’s market was stale for a long time.”

And rather than license out the new
category, the company chose to keep it
in-house as a learning experience and
to exert creative control. “/immy wants
to understand all of the business,” said
Jon McKinney, president of global brand
development. “And we wanted to decide
everything — pricing, components — so
now we are more knowledgeable.”

In addition to footwear, the brand also
will launch bags for fall, including a
shoulder style, tote and messenger bag
in garment-dyed canvas and leather, at
specialty stores nationwide.

Already popular among male celebrity
fans such as actor Kevin Bacon, “Twilight”
star Taylor Lautner and musician Gavin
Rossdale, the brand may launch a women’s
collection down the line.

“With men’s, it takes a while to catch on,
but people are willing to see it through,”
said Reilly. “Soon, the world will be going
Rogue.”
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