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By JOCELYN ANDERSON

NEW YORK — Rag & Bone’s shoe business 
is on the rise.

What started in spring ’09 with three styles 
for women and three for men, has grown to 
almost 20 styles for women and about 12 for 
men for spring ’11. And the brand’s founders 
and designers Marcus Wainwright and David 
Neville — along with footwear collaborator 
Tull Price — have big plans for the category 
moving forward.

“Together we share a long-term vision for 
the footwear company of building it slowly 
and right,” said Price. “I think it’s paid off be-
cause the [footwear] business has grown 
nicely through what has been some of the 
toughest years at retail.”

The New York-based brand now offers sev-
eral distinct groups of shoes: a core line of 
English dress shoes; a more directional col-
lection; and sneakers for men and a made-
in-Italy grouping for women. The average 
retail price is about $300 to $500.

“Footwear and accessories are a huge op-
portunity for people to create interesting, 
designed product that’s not necessarily de-
signer price points,” said Neville.

As evidence, Neville points to the success 
the footwear category has enjoyed in Rag & 
Bone’s own retail stores in New York — a fact 
that has prompted the designers to plan a 
branded shoe shop. The store is set to open in 
the Nolita neighborhood of Manhattan in July.

“We will be able to test products and get 
direct feedback,” said Price. “It will also give 
us a good read on what should be happening 
and what we should do going forward.”

A co-branded line with Timberland for 
men’s boots is also in the works for fall ’10. 
The “Rag & Bone Crafted by Timberland Boot 
Company” collection is comprised of a Chel-
sea boot, a lace-up boot and a chukka, each 
available in two colorways. The line, retailing 
for $300 to $350, will sell at Barneys New 
York, The Tannery in Boston and Rag & Bone 
stores.

“The collaboration with Timberland will be a 
strong addition to our fall 2010 assortment,” 
said Melissa Gallagher, VP and DMM of men’s 
footwear and accessories at Barneys. “It is a 
perfect fit.”

Already carried by Bergdorf Goodman, 

Shopbop.com, Scoop and others, Rag & 
Bone’s main line has been picked up by Nor-
dstrom and Saks Fifth Avenue for fall. The lat-
ter plans to carry it in New York and Beverly 
Hills, Calif., with a possible rollout to more 
locations down the line.

“When we first saw the [men’s] shoes, it was 
a home run,” said Eric Jennings, VP and men’s 
fashion director at Saks. “They are creating a 

product that is exactly what we are looking for 
right now — a leather casual shoe.”

For LaGarçonne.com, the women’s footwear 
offering has been a resounding success — 
boot styles have repeatedly sold out, and the 
e-tailer has placed multiple reorders.

“We reordered the two styles we have [Moto 
and Newbury boots] and then some more 
because the quality is really great,” said Kris 
Kim, owner and head buyer for LaGarçonne.
com. “We just kind of went nuts with Rag & 
Bone for fall.”

Despite the early success, the 8-year-old 
brand has encountered 
a few bumps with the 
launch. Last year, boot 
maker Danner Inc. sued 
Rag & Bone for trade-
mark infringement on 
one particular men’s 
style. Rag & Bone set-
tled, but maintains that 
the issue had nothing 

to do with the design of 
the boot. “The suit was 

related to the use of the 
name Danner, relating to 
one of our boots, as op-

posed to the design, which 
is a very common design,” 
said Wainwright.
Going forward, Wainwright 

and Neville — who have been 
nominated for the 2010 CFDA 
Menswear Designer of the 
Year award (along with Tom 

Ford and Michael Bastian) — 
are now looking to launch e-
commerce in September. A size-

able collection of footwear will 
be represented, they said.
An international push is still a 

short way off, and the company 
will continue to take measured 

steps toward expansion.
“We are very focused on grow-

ing the business in the U.S. and 
particularly in New York, because that’s 
where the heritage is,” said Price. “Rag & 
Bone has a very loyal following in the U.S. 
and I think that gap still exists for quality 
products in our price range. We’re really at 
the tip of the iceberg.”  

By KATIE ABEL

NEW YORK — Jones Apparel Group is all 
about growth opportunities.

One week after revealing plans to ac-
quire a majority stake in Stuart Weitz-
man, Jones’ CEO Wes Card said last week 
during a press lunch at the St. Regis here 
that the company is on the prowl for 
more acquisitions that fill a void in the 
firm’s portfolio. Adding Weitzman, Card 
said, will help Jones build its position in 
the upscale market, strengthening the 
firm’s relationships with retailers such 
as Saks Fifth Avenue, Nordstrom and 
Neiman Marcus.

“Stuart Weitzman is a footwear brand 
that [attracts] a broad category of con-
sumers,” Card said. “It has a lot of op-
portunity for growth internationally and 
domestically.” 

Weitzman himself will be key in pro-
pelling the label’s growth, according to 
the CEO, who said, that along with the 
designer, the firm would explore new cat-
egories for the brand. As part of the new 
deal, the designer will report to Card. 

The company is also looking to capi-
talize on its existing roster. Spear-
heading that growth, along with Card, 
is Richard Dickson, who joined Jones 
in January as president and CEO of 
branded businesses.

“The talent is here to make some amaz-
ing things happen,” Dickson said. 

One area of the business that has seen 
strong momentum is the Shoe Woo retail 
chain, but Card said he is still evaluating 
the long-term growth potential. 

Dickson said the firm is exploring the 
possibility of bringing non-Jones brands 
into the concept.

Shoo Woo has also seen strong traction 
online, the executives said. 

Card Eyes
More Buys,
Talks Stuart

The brand’s designers are putting more emphasis on shoes, and retailers are taking notice.

EDITOR’S NOTE
Footwear News will not publish a May 24 
edition. For up-to-date news coverage, 
visit footwearnews.com. We will resume 
our regular weekly schedule on May 31.

Clockwise from top: Rag & Bone 
founders Marcus Wainwright (left) 
and David Neville; a men’s wingtip 
with crepe sole; a women’s runway 
look from fall ’10; and two women’s 
ankle boot styles.
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